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The development of marketing strategies to create perceived
value thai dessert in Samusakhon province,

the creative economy concept.
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Abstract

The objective of the study were to 1) to study consumer behavior of
thai dessert, the marketing in buying thai dessert and the perceived value of
the consumers in Samutsakhon province 2) to compare for perceived value of
thai dessert consumers in Samutsakhon province divided to the personal factors
3) to study the factors that affect to the perceived value of the consumers in
Samutsakhon province 4) to develop a marketing strategy to create perceived
value thai dessert in Samusakhon province, the creative economy concept.
The samples of the research are 400 thai dessert consumers in Samutsakhon
province. The samples are selected dy multi-stage sampling and 9 key informants
of focus group discussion, statistical analysis consisted of frequency, percentage,
arithmetic mean, standard deviation, t-test, one-way analysis of variance, stepwise
multiple regression analysis and content analysis.

The results of the study were follows as 1) the thai dessert behavior

of consumer in samutsakhon found that the reason to select thai dessert are
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167 consumers, 41.8 % the decision to buy thai dessert is the most of decision
to buy thai dessert is themselves. There are 250 peoples, 62.5 % the most of
expense to buy thai dessert is paid below 100 there are 128 peoples, 32.0 %
The most of quantity of buying thai dessert per a month is twice. There are 139,
34.7 % the most of places to buy thai dessert are at the market. There are 190,
47.5 %, the most of data that use decision to buy is baker there are 162, 40.5 %.
The most type of thai dessert that popular is syrup. there are 206, 51.5 %
2) the thai dessert marketing mixes of the samples found that product, price,
place and promotion, are high proficiency 3) the samples of the research are
gender, age, education level, occupation and income are the perceived value
thai dessert not different statistically significant 4) the factors that affect the
perceived value of thai dessert, creative economy concept found that product
price and promotion can affective to perceive value of thai dessert, creative
economy concept is 56, 70 percentage 5) the development strategy for recognition
of the valve of qualitative in Samutsakhon province found that product should
different ingredient, taste, packaging and apply with international dessert. The
pricing base on product cost. The channel learning center with retail shop.

promotion online advertising thai dessert decoration with cartoon.

Keyword: Creative Economy, Thai Dessert Samutsakhon
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